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1. Metrics That Matter

2. Insignts
3, Creative

4. Peopie & Cuture

5. Client Engagement
6. Leadership Offsite

7, CHhent Resource
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Face bO O kK Each Half Year, Marketing Science can present a summary of relevant studies and key
findings to agencies, detailing studies relevant to their clients. We can also discuss up-

/\ U ST ral | coming vertical studies, and opportunities test hypotheses based on agency feedback.

;
Each quarter Marketing Science works with our vertical tearns and Facebook Creative Shop to

| a S ion CS provide insights into conversations and behaviour among Australians on Facebook and Instagram.
- We answer questions on a vertical or category level, including:

Trending Facebook ‘moments’ within audience groups and concerning specific topic areas (see
example);
Audience insights into specific clusters of users on the platform (e.g. descriptive insights into
audience clusters based on Facebook signals);
Behavioural trends within and between audience groups (for example, behavioural differences
between grocery-buying mums vs. independent SINKs & DINKs);

- How audiences are representing emotion and communicating visually (for example, using image
recognition tools, we can see how people visually represent food on our platforms)

Grocery
Purchase Buyers vs. Home Office

Financial
ServicesSignals Grocer Insights8 8 ConversationsDisrupter

This camtent is Dasec on internal Facebook data, is shareable under NDA only, and is not publicly available.
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CONFIDENTIAL: INTERNAL ONLY

Example: Moments when young people need a contidence boost
JUNE 2016

Posts about conficence are associ
relation to ther valence, and pro

ted with four cateperies of emotions, in Young Australians & New Zealancers on Facebook
ity to the ‘moment’ they refer bo a

Anticpatory emotions are more likely to be expressed! early in the week,
while reflective emotions increase on the weekend
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