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Meeting Goals 1 Review results and answer any questions on the 

mpact of de1auItng teens to private 

1 .Make co/no-go decision for the global teen 11 

private-by-default launch 
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Discussion 
Question 

Are we comfortahe launching prvatebydefaut for 

teens with the identified etention and engagement 

drops? 
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Agenda Probern Review 

I Default Teens to Private Test Results 

1 ,Lsunch Options & Risks 

I Launch Decision 
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The Launch 
Tradeoff 

Private-by-default - Executive Summary 

Context The goal tor defiiuhirlg toorro to nriv.rlo in c orrorto or rfet space for error li-rut or I oth -i-nor with inert, 

orrrrnbr_ orfrtty notortor, trot rrn orroor enpeit or..Aor .3;EOOII too,r:n i kont in>d troll f':t ,rl Or 

Goorl,rnrororrrcbn0i.htrornMAt°llropi-.4'ii, NIAP'  

-ott, srr not or nrh 9r00 -01, nrch ni tire or-ott- or-onto 0 'ei'r.,blj 0 rob. 

Original Estimation ito our 1-toldooL or, two, 1kw or ni o,nto,-.o,&rtor tnt Mi' onerrobotod the irorporort by 1.02k, rh-3 toot i-lAP 

Was High otto- ororo non POI'lr. i-l.73-' now -err MAFi to - ho-ott tro. 1kM -nt rot 00" 

Mitigations Fr000, 12 touts dro (trorob 000,0 rotor or 141. ott hose otto ohord 7 toot otrootnol 22% of door tow it-err MAP tirop 
(2210k MAP k"roOmwy too oron 000-c. by i-roy ptrxi'sct rssrrrr i-too 1.. oct•nrrr.y tot con rot; ;(-lft tnt .0110-It for trw 

00r 'r'tto 00 Po.otFtrni- tntntt,t at coy. 

Wo ',cant to toaloorlsstwy-too a otto- oynaoot for toronto i trt,00r af% ixzhind ihtt r.dw,;r-; 011 kor-opi-ry ow hadron' 

n.nto, I -rrl,rorro rArer otto tfort'rr kic-, too, itt-ott '-j"" o,o-.r-ro to r-r-rt'.'ott r,lrr:-000tic.,-r 1,0011' .3'nfOtitt 'Au 

onr -or rruo,l' tor'orroor-nr--t prV ;tor-0y-tn-tfor'it cr rnr',rro 'or, tort or Go' D-rcro,ncro-r ny- 'n'rr-rc lr-rt' rrrornsrrt wintIt bolt-rd 

U,, ;'Vid00'ft'rtl0t,10tt,,tt'torl10"t. Tnoannro'rro'fkO,r-okrrnrrortortt.t-r;,'.wwcjoslnl'rrto.' 

sdd'r:nn ad r.r.tt,vtiv ihOn 101000 by ro.'infion-

Doron no ili r-os ilito'2.2'l-' toot DAP -O..3% ocerall OAP). -r.fjhk re-on TO (.O30 otow-orril, '2,3'%r 1000) ft-ott 

oor.p0o0rt0000 f-1hA"r, onr'orloi, -1,70 root; otory intprotokortto -O2% ootoo11. i-coo, food crotror,t.rrn 
oror1l. ,2.O,nto foot', stOry or-orotlior, C--10.4't-i on-us'- lll or if 0 too. truer rifle: ef-ro A-orph lonrtrrr :ykr.y.tttn-r 'roth or: 

Launch Decision Pr,ri-ra cero, -ittw tOol rtto tot,ri toter to-or, MAP :mpeor on'O tort -.h'.tic pot or i--2tXiir Irno, pr00000n-.00ntotncO-01tn 

tro-, trod do for flrrrt too. boii:r,-r- 'or. hoist rotor tlto h01r-or r--irr-.prot:1 -00-10   SCAoboroJLo'patiCo:n:nsiProcecf SCA 

SCA ! ................................................. 

Review 

Final MAP drop (primary-i-secondary): These are estimates based on global MAP numbers and teen population in the countries 
vs. global. 
FCI teens: 308K per year 
US teens: 57K per year 
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Launch Options & Recommendations 

Decision 1 - Do we believe there's more meaningful 
work we can do to mitigate the teen MAP drop? 

No More 

Mitigations 

Growth T-. 
Recommendelion 
)Iirrited mow ter heIFer 
oribgollem nod not worth 
US tAO work bedroll) 

Invest Further In 

Mitigations 

bow rb0 In uorc'k POD  
100mm, to aeiolmrmo WOOd  
- Uprwk POD looms am mmmednls 

a too] follow 

mepeeturit 

Retentiore 
• tAP: -0.3% tophrte inS years (-O.02)o today( 
• Teen tAP: -2.2% toplitro teen DAP in 5 years 

Engagement: 
• 000rat IS: -0.3% toplirm in 5 yooro (-002% today) 
• Feed itepreasioes: -0.3% toplimme jet years (-0.01% today) 
• Storyimpressions: -0.2% toplorc jet years (-0.01% today) 
• Feed creation: -0.8% to)tkmme inh years -C 06% today) 
• Story creoSote -0.4% topline inh yoomo (-0,03% today) 

Retention (compared with no more mitigations): 
• DAP: :0.05% toplirre)mttyews 
• Teen tAP: .027% topllet troll DAP (mrS years 

Engagement (compared with no more mitigations): 
• Overat IS: .0.03% toplirre orb years 
• Fond impressions: 00.04% tophee int years 
• Story impressions: 0.03% toplimmo in  years 
• Feed creation: .008% toplroo job years 
• Story creation: 0,04% top)itro art year 

Decision 2 - Given the tradeoffs, do we 
launch private-by-default for teens? 

Launch Now 

polictitecatCommwl 
PrivscylWe)l-ba)ng Teams 
Recommendation PRIV 

Don't Launch (Now) p R!i Growth Team 
RecommendatIon 

---------------------------------------------
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Why should we 

default teens to 

private accounts? 

1 Will Increase Teen Safety: Defaulting teens to pnvate will help prevent high severity actions 

such as child grooming and inappropriate contact with mirrors. As a result of defaulting to 

private, private account adoption increases by 5.5x for teens, making it harder for bad 

actors to discover and message them. 

2. In-line With Teen User Expectations: Parents and teachers often warn teens to avoid 

creepy older people on the internet." Because of that, most teens prefer private accounts 

and wish to see privacy controls during onboarding." (First 14—days, research from Yuoian) 

3. In-tine With Parent Expectations: Parents are worried about the security and privacy of 

information and who can contact them/their teens. While parent usage of Instagram is 

relatively low, they are aware of private accounts and said it limits the number of strangers 

that can reach Out (Talking about Safety Research from Wendy). 

4. In-line With Regulator Expectations: Providing additional resources and protections— 

such as private-by-default—for teens will strengthen many of our legal and policy positions 

across multiple jurisdictions as they relate to the processing of the data of minors, and may 

soon be required in some countries. 

5. In-line With Safety Experts' Expectations: Safety partners and civil society groups 

regularly flag for us that defaulting teens to private accounts is necessary to give them a 

safe onboarding experience to our platform. 

6. Previously Announced Externally: We announced this as part of our age collection 

moment in December 2019. The inclusion of the safety rationale for collecting age helped us 

land this favorable in press and avoid crticism that this was a move solely intended to help 

with ads targeting. We've also discussed with third-party policy partners (e.g., Anti-Bullying 

Association in UK, Unilever 5Rights Foundation( 

7. Decreased Follows from Growth Hackers: By defaulting teens to private, we decreased it 

teens with inbound follows from Growth Hackers by 24% and it growth hacker follows by 

25% during their first 7 days on the platform. 

Review 
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Why aren't tags, 

mentions, and DM 

reachability a part 

of defaulting teens 

to private? 

1. Well-being and Community made the decision to treat visibility, discoverability, and 

interactions are separate constructs for teen safety. 

a. Visibility relates to private accounts 

b. Discoverability relates to the account being discoverable by others 

c. Interactions relate to how an unconnected account can tag, mention, or Dlvi you. 

I. Tog and mention opt-in settings were shipped in HI to help prevent bullying and DM 

reachability settings are launched in certain markets. 

I. After considering default strategies for interaction settings, ultimately Well-being 

and Community decided to leave as opt-in because of analysis showing significant 

value with current defaults. 

a. Approximately 50% of 1:1 DM requests sent to new users in their first fourteen days 

on Instagram lead to the sender following the recipient at the end of the first 4 weeks. 

b. This means DMs from unconnected accounts are an important way that new users 

make connections Note on DM reachability insights.  

Skip in discussion 
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When we default teens to private accounts, we are 
successful at nudging new teen users into the safer 
private accounts on Day 1. By making the selection 
more obvious/defaulted and seeing a spike in adoption, 
this also aligns with our research finding that most 
teens prefer private accounts to prevent strangers 
seeing their personal info and content. 

+5.5x 
More icon users are pilvalo vs control by 

nd of Day I overall Android & OS) 

61% 
at overall now loon occolulls in test 

chouso to be PRIVATE in NUll 

63% 52% 
Privacy Secondary 

Aceucwits Accounts 

T - 

Arent Privacy 

Swat 

0 

Public vs Pdcatn choice in NUX 
in or, InsI 'Privalo" is defaulted 

We are successful at dramatically increasing the number of private accounts on Day 1 for teens. 

Query: https://thurl.com/daiquery/p202ava6 
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As a result of defaulting 

teens to private, we see 

decrease in retention 

and engagement which 

will compound over 5 

years. 

1 Teen MAP drop due to inbound follow drop: With mitigations shipped by 

Graph Product and Graph Ranking, we estimated that the total teen MAP 

impact will be -831k per year (-700k from primary accounts and -131k from 

secondary) from defaulting teens to private. 

• -1.6% New Teen MAU 

• FCI teen MAP: -3081< per year 

• US teen MAP: -571< per year 

1. Engagement Drop: We also saw negative impact in engagement metrics as 

a result of defaulting teens to private. However, the overall engagement 

impact was from drop in DAP, NOT in events per DAP (except production). 

Metric (Tenten.Contrcfl Toptrn. Today Toplino ni Year Topibi. hr 6 Yearn 

Thea sp.m 

Ovar.trFead I 

Orarall Sicry Impreanbins 

Oeaod Feed Oodee 

OnsnO Stary c.wtn,, 

-0.02% -0.06% 

-002% -0.05% -03% 

-0.01% -0.08% -0.3% 

-0.01% -0.05% -0.2% 

-0.05% -0.12% .0.6% 

-0.02% -0.07% -0.4% 

Topilne Toss Impod 
InS peers 

-2.2% 

-1.9% 

-2.9% 

.1.7% 

.4,4% 

-2.6% 

1. Currently, teens are 14% of DAP. As new teens continue to join and grow as 

a percentage of users, we expect these numbers to grow over time. 

 to cover - However, that comes with serious growth and engagement decreases, even after a half of launching 7 tests 
to mitigate loss. 
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The main cause of the 1.7% new teen MAP drop is due to a -20% D7 inbound 
follows driven by account discoverability and request visibility issues. 

Private Account Graph Funnel 

Account 
Discoverability 

Is Paula private account 
less likely to show up in 
Mary's SU units? 

52% 
Cl abound 1011cc, drop reason - 

18% ,n 0/ fOrgot SU ropr000iorrs 

Paul - Now Pnvato Users 
May - Co,sl,rot Users 

Follow 
Consideration 

Because Paul's private 
profile offers less 
information (no posts, no 
details on Paul's existing 
graph) is Mary less likely 
to request to follow Paul? 

Request 
Visibility 

S 

Does Paul know that he has 
pending follow requests? 

45% 
of ,rt,00nd 101100' drop r0000rt - 

31% in ')i'lcllcw rcqucs(S soon is 

trot / doys 

Follow 
Acceptance 

S 

When Paul sees Mary's 
follow request, what is the 
likelihood that Paul will 
accept it? 

81% 
xl perdtng requests ,dth 

ImpressIons get accepted 

Cons,dcnroo we eamot influence a 
user decision to ececptldeclirte, tl,s 

repr050nts the uoper bound of how 

Clued WS can tcacona01y rmulqatc 

 -The loss is mainly a result of a loss in H7 inbound follows, which is a result of account discoverability, these new PBD 
teens not showing up in others' SU unites, as well as request visibility, these new teens not being aware of their follow requests. 

The 81% follow acceptance rate also represents an upper bound of how much we can realistically mitigate because these are 
follows that if private, would be inbounds, but as a result of being private, don't get accepted. 
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Overall 22% of the new teen MAP drop was mitigated (est. based on 07 inbound follow 
m itigation*). The most impactful mitigation launches are: 

up 

11:59 
,id.n.Ju5lO 

SCA 

CS 

Follow request remindo ) 4 (% Di Adding inline follow requests 
inbound tottows) on Activity Feed -.3.2% 01 inbound 

Contact Join Notifications -48% Ct! follows) 
inbound follows) 

the drop in Irt000d tollcws decreased from -203% to -158% for prirnary accounls 

Sc 

- ------------- I ....... 
CS Id) 

Follow request entry-point 
rtdate an lOS -.4% -cdl-) 

td) Irutoguern V 

SCA 
14 

Ranking: Pcrson&ized PagcRarls 
Based Candidate Source to Boost 

PrivateTcens Inbound follow (-04% 

DC inbound) 

 - I won't go into depth here but the team ran 12 tests and launched 7 across graph and notification teams, resulting in 
a 22% MAP mitigation. 

No lb follow gain for PBD teens in the follow request entrypoint QE: 
since we are testing on all private users, we get very little exposure to new private users to see any stat sig movement during 
testing phase 
from a recent finding, < 10% of new teens are on iOS, so we don't expect to see stat sig movement for this target group in our 
tests 
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However, we were able to drive 
some positive engagement 
impact for PBD teens (primary 
accounts) via our efforts. 

Teen story media imp from reciprocal follows in 5 years 

+10.4% ...: .%c';1':3' ' tj i fr.f> 

Teen media imp from friends & family in 5 years 

+9.2% 
.:ç. 

Teen feed time spent in 5 years 

+1.1% 

skip 

HIGHLY CONFIDENTIAL (COMPETITOR) META3O47MDL-031-00136989 

Case 4:22-md-03047-YGR     Document 2758-30     Filed 02/20/26     Page 14 of 45



The 22% MAP mitigation was the result of solving 44% of account discoverability 
and 68% of request visibility issues originally pinpointed. 

+44% 

Account 
Discoverabflity 
Solon for prrvete-by-delert 

Icons not sllowlog up in SU 

Request 
Awareness 
Solon for pnuotn-by-dotoit 

111005 not seeing their 

lOttO.r roq005ts 

-1 8% Mitigation  
Before Mitigehorr 

I 0101 forgOt 511 intproesieo 

dilternrreo (Inst on Control) 

Before M,ligotiorr 

%l-low Roqooste Soon in 100 

trot I dogs lent on Contr) 

+68% 

Mitigation 

Alto, Mitigoten 

lob! bergotSU irnprnssion 

ttitterorue (Test vs. Controlt 

-10 % 
Alto, Mitigeten. 

Told terçot SU 1051000150 

thTtnrercic(lest en ContrA) 

Skip 

Sizing document: https://fb.quip.com/ex5LAtf2IP6s 
Potential reasons for the initial MAP drop difference: 
User ID based test vs. Device ID based test 
Size based on MAP directly vs, transfer function 
Original understanding was based on -1 mo of data vs. new sizing based on more than 2 mo of data 
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Total launch impact is estimated to be -831K annual teen MAP drop from defaulting 
both primary and secondary teen accounts to private. 

Realized +22% 

Primary 
Accounts 

Secondary 
Accounts 

Launch Impact 

-1.5M MAP loss -900K Mitigation* -700K 
Onqirral arrreet rice MAP 

drop estimate 

Peali.red teen MN drop Estimated Pr,real MAP 

rem holdout (- 1. /it drop erA alt rrerg000rrs 

Areroal ieee MOP drop) laerrrthcd 

Not included in original test but a launch requirement from Policy 

-131K 
Estimated kero& MAP 

drop with alt ,rdiqatioes 

lUrrrched 

-831K 

skip 

Overall, launching PBD for teens will lead to -831k drop in teen MAP and on the following slide, you'll see the drop in overall 
enagement as well. 

Sizing document: https://fb.quip.com/ex5LAtf2IP6s 
Potential reasons for the initial MAP drop difference: 
User ID based test vs. Device ID based test 
Size based on MAP directly vs. transfer function 
Original understanding was based on -1 mo of data vs. new sizing based on more than 2 mo of data 

HIGHLY CONFIDENTIAL (COMPETITOR) META3O47MDL-031-00136991 

Case 4:22-md-03047-YGR     Document 2758-30     Filed 02/20/26     Page 16 of 45



If we were to invest further in mitigating the effects of defaulting teens to private, 
we'd recommend iterating on notification, ranking, and product work over the 
course of H2, which could have +12% more new teen MAP mitigation impact. 

(M ie,toso.s V tttv 

SCA 

0— 

'a,-.. = 
= 

Test new enee graph notification to Force uprankirg PBD teens Morn aggressive teed rrnidng of in-
highlight toner accounts (to 1,5 tested toed follow requests 
i,n n H2 tree, Rorddno Sweicesi 

 - There is more that we could do, but we don't believe there's much more juice left to squeeze here. 
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Legal 

Considerations 

- Legal is -PRIV 

PRIV 

to review 
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Comms 

Considerations 

We have previously announced this update in December as part of our age 
collection announcement and have discussed since then - reversing course will 

harm our credibility with press and external stakeholders. 

Additionally, we're seen as being 'behind' our competitors - especially TikTok - in youth 

safety. For example, they do not allow anyone under 16 to receive direct messages. As 

we advance our commitment in Reels, this may become even more apparent in external 

narratives. 

As part of our Age Collection announcement (December 2019). we said, "in the coming 
months, we will use the birthday information you share with us to create more tailored 

experiences, such as education around account controls and recommended privacy 

settings for young people." 

• This announcement resulted in 40 press articles that noted this commitment as well. 

• Including this in the announcement helped us land Age Collection favorably and avoid 

press characterizing it as a move solely directed at improving ads targeting. 

 to review 
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Safety Partner 

Considerations 

We have repeatedly heard from safety stakeholders that moving to private by 

default for teen accounts is the safest experience we can offer. 

O: ntttn. st to b' h, arTh 10 anvon C a n t't 

tiJ f W's r'>k ttt pt;lc 'tv 

tr:tiaoo ;k f bOt4 and t3Ott) by vho fl.ty WO 

a <:h: t tftt arid tt!xtd >v vt ,abta to t.rt,adt." 

FFwFv a.'t)p:rt v:t tra vptht t.tattyv 

prvttvtta'a fo' vouct utaarv. Far t arnrr.,. va •vk ttrvaa} rat-cravat datatt 

tcttbQ v&a, thct tt:Oct W t C!I3LtiO tFctt t-.t ct!ttr9 

tvt yr awce .cna a arc tct a trw a: vctc' a:wtc, a td wa k 'ow ft-vt-v bar Wyl< 

ar rafa it-at curwc:tiy arttdran cry vat always dayr %brat bc." 

:2vctroa it.: 

HIGHLY CONFIDENTIAL (COMPETITOR) META3O47MDL-031-00136995 

Case 4:22-md-03047-YGR     Document 2758-30     Filed 02/20/26     Page 20 of 45



Well-being recommends this as a meaningful launch with 3 types of positive 
impact for Well-being: 

1. Reducing bad experiences and harm in aggregate (ie. improving WB metrics) 

2. Preventing or mitigating portions of high-severity incidents (ex. Yesjuliet) 

3. Legitimacy with people and stakeholders (regulators) 

This recommendation is based on Well-being considerations, including people's expectations (#3). 
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Well-being metrics for bad experiences -5% for new teen accounts in the test 
(caveat: -2.2% DAP drop should decrease WB metrics) 

Category Metric 

Self-Remediation Block 

Self-Remediation Restrict 

Self-Remediation FRX Flow 
Start 

% Change Confidence Interval Definition 

±0.52% 

±1.2% 

±2.13% Feedback and Reporting Experience: Feedback 
Starts 

Self-Remediation Reports -5.60% ±5.43% 

Direct Direct 
Requests 

Direct Allows -10.06% ±0.95% 

I 
Direct Declines . -3.70% j ±7.59% 

Direct Direct FRX t. -5.75%1 ±1.90% 
Flow Starts 

Comments Media Owner 
Deletes 

-10.80% ±0.97% Pending inbox messages from unconnected 
accounts. 

Allow sends a Direct Request into the inbox. 

Decline a Direct Request. 

Feedback and Reporting Experience: Feedback 
Starts in Direct 

±3.35% When media owner deletes comments on their 
media. 

Analysis details: https://fb.quip.com/b55CAqTBnkbl#LBFACAeMW5v 
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Launch Options & Recommendations 

Decision I - Do we believe there's more meaningful 
work we can do to mitigate the teen MAP drop? 

No More 

Mitigations 

Growth Teem 
Recommendation 
limited roorr, for IolrtFor 
mitotodar arod notwoolF 
US DAU work tradeoff) 

Invest Further In 

Mitigations 

N— roil n tomato PBQ 

- Upnrk PhD —rs in rnodoln 

Unp,'wc n-toad allow 

rorp051 Of I 

Retentiono 
• OAF: -0.3% toplirrar inb (oars (-0.02% today: 
• Teen DAP -22% (option (eon OAF in 5 years 

Engagement: 
• Caret TO: -0.3% (opIne in S years (-5.02% today) 
• Feed hopresnions: -0.3% tcpl,rrc onto yearn (-0.51% today) 
• Story tonprentions: -0.2% (option in 5 years (-0.01% today) 
• Food creation: -5.6% to(ri,00 in 5 yearn (-0.05% today) 
• Story croattorr: -0.4% taplrre inb years (-0.03% today) 

Retention (compared with no more mitigations): 
OAF: :O.OSY/c tophoc into years 
Teen CAP: 027% toplonc teen CAP lob years 

Engagement (compared with no more mitigations): 
• Overall TO: *003% topliroe into yearn 
• Feed nopressiorra: .0,04% (opine onto yearn 
• Story impressions: 0,03% taplinc inS yearn 
• Food creation: o555% tcpl:rrc onto yearn 
• Story erection: 0,04% (option in 5 yearn 

Decision 2- Given the tradeoffs, do we 
launch private-by-default for teens? 

Launch Now 

Palicy/LogatlComms/ 
PrtnecytWel(-be)ng Teems 
Recommendation PRIV 

Don't Launch (Now) PRIV 
......................... I ............... 

Growth Team 
Recommendation 
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What happened to including tag, mention, and DM reachability as a part of 
defaulting teens to private? 

• Well-being made the decision to treat visibility, discoverability, and interactions are separate 

constructs for teen safety. 

o Visibility relates to private accounts 

o Discoverability relates to the account being discoverable by others 

o Interactions relate to how an unconnected account can tag, mention, or DM you. 

• Ultimately, tags and mentions opt-in settings were shipped in Hi as opt-in to prevent bullying and 

DM reachability is reaching code complete for testing from the Direct team. 

• DM reachability was ultimately decided to be opt-In for teens because data shows (amongst 

other reasons) that approximately 50% of 1:1 DM requests sent to new users in their first 

fourteen days on lnstagram lead to the sender following the recipient at the end of the first 4 

weeks. This means DMs from unconnected accounts are an important way that new users make 

connections. 

Note on DM reachability insights.  
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