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Methodology

Prior to working af FB Inc., I spent 5+ years studying dyadic re

and pare

lationships (both romantic
nt-adolescent). Similar to discrepancies that can often occur between objective and
subjective reports, I was often struck by how a teenager’s evaluation of a particular
stressor (e.g. the college application process) was not consistent with the
parent’s report of that very same stressor. When developing this research plan, I
couldn’t get my own mother’s voice out of my head: “You're always on your phone.”

“Am "4
questioned? In my opinion she’s always on her phone!

In order to build a comprehensive understanding around questions such as how the
introduction of a new social app (i.e. Instagram) might impact familial relationships, or how
social media engagement is influenced by the Household Ecosystem, we needed insight
from all family members. We opted to also include preteens, not yet on Instagram, to

shed light on the household’s role in developing perceptions of Instagram prior to usage.

Across the U.S, in both rural and urban cities, we got to know 13 families. Each
family consisted of at least one pre-teen, an active teen Instagram user, and a
parent/guardian. We prioritized finding a sample that was demographically and
geographically diverse. We found a mix of both single and two-parent households, and a

sample of parents who varied in their understanding of, acceptance for, and use of social
media and Instagram specifically.
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Before visiting families in their homes we first held virtual one-on-one “Meet & Greet”

interviews with each family member. The Meet & Greets allowed us to establish a rapport
prior to the in-home visits, gather a baseline understanding from each family member as to
how they think about and use social media, and to confirm that an in-home visit would be

fruitful, given this early signal. This then allowed us prioritize familial and dyadic

conversations (e.g teen & preteen;

mother & preteen) when in-home.

This work would be strengthened
by a lgngitudinal perspective. A
long-term diary component would
shed light on: how behaviors are
learned and how they
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conversations (e.g teen & preteen;

mother & preteen) when in-home.

This work would be strengthened
by a longitudinal perspective. A
long-term diary component would
shed light on: how behaviors are

learned and how they

evolve/remain constant overtime,
how needs/expectations from the
household change over time, and

how life-stage changes (e.g. going

to college) or the introduction of a new social media products impact Instagram usage or the
role a household might play.

Signals of potential product impact across teams...

With our last round of research underway, we wanted to provide a taste of the types of
insights we're gathering:

1. The first child plays a pivotal role in bringing the rest of the family to IG,
influencing both the parent(s) and younger sibling(s) to join. Most parents joined Instagram
in order to learn and participate in this part of their eldest teen’s world. While Instagram has
unique potential, as it was typically the only social platform that all family
members used, we should be thinking about how having parents being on

Instagram might affect graph management and teen engagement over time.

Discovery/usage of additional accounts could prove critical for authentic sharing by t Chats
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If you have or are considering work with Youth (especially teens) and/or on Household

Ecosystems and/or Family of Apps usage overtime, please reach out! Let’s leverage what’s

been learned acrosIs the Family of Apps to help inform the future of our products.

This project would not be possible without the support of the Instagram Community Family.

Special thanks to-for his support, encouragement, and brilliant insights along the

WaY-_an-for feedback on this note and future share-outs, helping

ensure this work will impact what’s to come. Kristin Hendrix, Shruti

I S S

or methodology recommendations, discussion guide feedback, and

help with insight prioritization._for designing concepts to fuel in-home
discussions. And most importantly,-and AnswerLab for help facilitating this

ambitious program of research.

Bhutada,
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