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EXHIBIT B

TO JOINT LETTER BRIEF (ECF 2879)
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T - BACKGROUND

Teens & parents are worried about social media

lead to pr

pr ad to act a certain way (59%), being bullied by others (54%), or anxiety

Youth Protection
On IG has never SWOP) Wy @ e ullying, SSI, Hate, Nudity, and VNI
b'een more criti cal o B0% g epored at least one main supervisory challenge

There is also a sea-change in the regulatory landscape

. 22 global regulations passed or are emerging stipulating youth protections

, we must improve outcomes for teens & parents

Ve itent than non-tee 1.4x-1.8x

This has material impact on our business and product,
requiring a forward vision for youth protections on IG

More Industry Data:.

e Scientific evidence suggests that harmful content exposure as well as
excessive and problematic social media use are primary areas for concern.

e In May'23, the US Surgeon General issued an advisory (here) calling attention
to the growing concerns about the effects of social media on youth mental
health. It specifically calls out areas of concern including exposure to harmful
content, excessive and problematic use and the need for guardrails for teens,
and appearance comparison.

e 80% of US parents believe tech companies have a responsibility to protect
children from inappropriate content (Pew, 2020)

e A majority of US parents say they are worried that their child’s use of social
media could lead to problems with exposure to explicit content (71%), feeling
pressured to act a certain way (59%), being bullied by others (54%), or anxiety
or depression (53%)

e Teens who spend more than 3 hours/day on social media face double the risk
of poor mental health outcomes (source)

e 74% of US teens say social media sites are doing a fair or poor job addressing
online harassment (source) while others are concerned about safety (source)

e CDC studies (here, here)

More teen data

e More than half of global teens reported they were at least somewhat
concerned about their social media use; 45% early teens (13-15 yrs) were
somewhat concerned and 11% were very concerned with their social media
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use globally.
e 70-80% of teens believe social media gives them a space for connection and
creativity but 32% worry about negative influence on people their age

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001053
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“7T - BACKGROUND

Our position is
shaped by input
from stakeholders

Appendix Detail PRIV i

Meta Policy + Public Affairs

More Industry Data:.

e Scientific evidence suggests that harmful content exposure as well as
excessive and problematic social media use are primary areas for concern.

e In May'23, the US Surgeon General issued an advisory (here) calling attention
to the growing concerns about the effects of social media on youth mental
health. It specifically calls out areas of concern including exposure to harmful
content, excessive and problematic use and the need for guardrails for teens,
and appearance comparison.

e 80% of US parents believe tech companies have a responsibility to protect
children from inappropriate content (Pew, 2020)

e Teens who spend more than 3 hours/day on social media face double the risk
of poor mental health outcomes (source)

e 74% of US teens say social media sites are doing a fair or poor job addressing
online harassment (source) while others are concerned about safety (source)

e CDC studies (here, here)

More teen data

e More than half of global teens reported they were at least somewhat
concerned about their social media use; 45% early teens (13-15 yrs) were
somewhat concerned and 11% were very concerned with their social media
use globally.

e 70-80% of teens believe social media gives them a space for connection and
creativity but 32% worry about negative influence on people their age

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001054
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CONTEXT - BACKGROUND
Focus Area 1 - Safety

o Effectively reduce exposure of teens to harmful content and interactions
» Key components: Inappropnate interactions with children (IIC), Child Sexual Abuse
Material (CSAM)

Focus Area 2 - Age Appropriate Experiences
» Take a risk-based approach to recognising the age of users and apply appropriate
safeguards

our Youth Protection » Key components: Age-appropriate Content, Age Appropriate Defaults, Content

Modeling, Content & Recommendation Controls, Messaging, Private Experiences

WOl’k Sparls 5 key Focus Area 3 - Well-being*
» Provide teens with resources to avoid experiences that may negatively impact their
Focus Areas s

ment

. ; ’ » Key components: Suicide and Self-Injury, Eating Disorder, Bullying & Hare
Aligned with xMeta Youth Industry Practices Problematic Use (e.g. time spent, late night). “Within IG, this largely refers to the area
Currant State. Source of Mental Well-being

Focus Area 4 - Supervision
» Build tools that enable guardians to better support their teens on the platform
» Key components: Parental consent, Parental supervision, Parental insights, Parental
controls, Education Hub, Proactive Notifications

Focus Area 5 - Age Assurance
# Age assurance as a prerequisite to becoming and account holder.
s Key components: Age collection, Age verification, Age modaling

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001055
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Criteria applied to Focus Areas

Overview only. Detailed analysis here

. 1.Creates value = 2. Helps parents : 3. Pathto - 4. Futhers Policy - 5. Instagram can 6. Ecosystem
for teens . supporttheir meaningful position & Public - playa > impact
: teen/s . participation Affairs : key role

*exception:; parental consant for U18/013's

Col tes ent and compatibiity with ciiteria (e.g. high = leading creates significant valve for teens,
Column 6 evaluates ecosystem impact

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001060



Case 4:22-md-03047-YGR  Document 2930-3  Filed 04/08/26 Page 16 of 47



Case 4:22-md-03047-YGR Document 2930-3 Filed 04/08/26 Page 17 of 47



Case 4:22-md-03047-YGR  Document 2930-3  Filed 04/08/26 Page 18 of 47

STHATEGY - PATH TO LEADING

For Safety

» Teens experience low levels of interaction harms and have supportive resources when
they need them. More details hare
» Currently we are meating YIP with 0 gaps to close

For Age Appropriate Experiences

e Teens encounter less inappropriate content than adults and have controls to manage it

What Ieadi ng ¢ Currently we are on track to mest YIP with 1 gap to close in H2. More details hare
For Supervision
empowering guardians with options to foster responsible use based on individual

Leading in a focus area is exceeding difforances and parental expectations
Youth Industry Practices (YIP) as defined e Currantly we are meating YIP with 0 gaps to close. More details here
by the xMeta Youth Scorecard"

#» Resources and tools that foster positive outcomes for both teens and guardians, by

For Bullying & Harassment

» Teens can safely express themselves and connect authentically and respectfully
» Currently we are on track to meet YIP with 2 gaps to close in H2. More details here

For SSI & ED

#» Teens and guardians have blunt tools that help them easily manage their situation
e Currently we are on track to meet YIP with 2 gaps to close in H2. Mora details hare

Our definition of leading is exceeding YIP

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001063
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¥ - PATH TO LEADING

Shifting from teen autonomy to helping teens and

guardians collaborate on |G experience
Histo n 1 au !

Histo prioritized t j an

Prioritize more private experiences for teens to meet

How our
pOSition has needs and mitigate risks
shifted e e

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001064
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Illustrative only

STHATEGY PATH TO LEADING

Leading in Safety

Set strong defaults, protect from sextortion and disrupt risky actor
connection

Why

e Surgeon General Advisory: “Nearly 6-in-10 adolescent girls say they've
been contacted by a stranger on certain social media platforms in ways that
make them feel uncomfortable.” Malicious actors sometimes use IG to
exchange CSAM and target youth, as reiterated by recent press coverage.

e In May'23, 68% of ~1.9k ‘unwanted sexual interactions’ reports were related

to users reporting someone is threatening sextortion, blackmail of their

content (source). 0
Potential investments

o Protect teens from Saxtortion and offer appropnate support mismmwm
shared a sensitive photo
e Limit discovery of malicious actors & content; disrupt connections botwooen Venur account has nudity detecton on

malicious actors and benign users

e Strong defaults for DM reachability for teens

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001065
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HATEGY PATH TO LEADING

Leading in Age Appropriate
Experiences

Bring teen pr below adults through interventions,

controls and defaults
Why
e Surgeon General Advisory: “Roughly two-thirds (64%) of
addescents are “often” or “sometimes” exposed to hate-based
content’
* Teens have higher pravalences of violating content than non
teens (1.4x-1.8x SWOP), driven by elevated levels of Bullying
SSI Hate, Nudity, and VNI
Potential investments

e Mature account friction (remove messaging, follow, content
consumption etc)

e Safer and more Private-first experiences (by defauit or selected
by guardian)

e Expansion of sensitive content controls to include granular topics

Illustrative only

This account has posted
sensitive content

Cortent this account usualy shares might not
be appropriate for you.

You won't be able ts Follow o Message them,
but you can stil see what they shared

e Parents of early teens are more concerned about age inappropriate content

than those of late teens.

HIGHLY CONFIDENTIAL (COMPETITOR)
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Illustrative only

¢ PATH TO LEADING

Leading in Supervision*

Who can message your teen
Who can ask 1o mesioge your Loen. These
messages wil appedr in the Requests folder,
where thay can accept or decline them
sunflower_power 77 wil be notified when you
change this setting

Gracefully degrade featt and control content
experiences alongside teen agency

Why

Everyone @

various| problems.”
Your teen’s followers

Re sed

e 1§ s do not! allow their tean to use IG but ~65% of

No one

- and what 9
does to protect your teen from
Potential investments unconnected accounts:

Baseine harms education

e Parental insights, controls, education and high-risk action alerts

e Guardian tocls to gracefully limit features/topics (e.g. limited
accoss to sufaces like diroct/exploro during quiot mode)

*We recommend meeting industry practices for Parental Consent, as

qL

autonomy and pnvacy in direct

re

d by regulation. M is to respect teen

We will have succeeded when most guardians feel comfortable with their teen being
on IG and supervision tools help them address their top concerns while
simultaneously respecting teen autonomy.

Surgeon General’s Advisory: “A majority of parents of adolescents say they are
somewhat, very, or extremely worried that their child’s use of social media could lead
to problems with anxiety or depression (53%), lower self-esteem (54%), being
harassed or bullied by others (54%), feeling pressured to act a certain way (59%),
and exposure to explicit content (71%). Nearly 70% of parents say parenting is now
more difficult than it was 20 years ago, with technology and social media as the top
two cited reasons.”

According to a small survey of 1k Americans with children under 18, the vast majority
of parents in the US think that social media is harming kids and support legislative
action giving parents more control over their children’s accounts. However, experts
are sharing concerns about giving parents more control over their children’s social
media (either by tools in the app or legislative action) because some children who
aren’t accepted or are abused by their parents won’t be able to seek help and
community online.

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001067
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STHATEGY PATH TO LEADING

Leading in Bullying & Harassment

Shift social norms in connected envir

nts, upleveling positive

conversation

Why

Surgeon General Advisory: “36 studes found a consistent relationship
was between cyberbullying via social media and depression among
children and adolescents.” 74% of US teens say social media sites are
doing a fair or poor job addressing online harassment (source).

Among IG users, teens experience the highest prevalence (2.5x) of
bullying and harassment and are 507 ore likely to experience severe
forms. This is one of the top concems reported by parents globally.

Potential investments

Positively shift norms in connected environments by empowering
bystanders and employing nudges

Better detect connected cyberbullying including hate / tea accounts and
waves of harassment in networks

Introduce softer or more temporary controls that teens can use in
connectad environments

526 -l -

Be respectful when
messaging others

Your st few interactions. 6 nat folow our
Dolicies on bulyng and harassment

Q EBullying & harassment policies
Inchucde making sexusl Commens of
repeatedy caling them

Q Your accounts might get blocked
S0p thes behavior immediately 10 avod
Paving al your Irstagran accounts
fes1r< 100 O perranenty Cexctvated

Q) Femember tobe kind
Your oniine actons have real We
consequmnces

step Rarassng

Illustrative only

HIGHLY CONFIDENTIAL (COMPETITOR)
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Illustrative only

STHATEGY PATH TO LEADING
526 wl T -

< Contentpreferences

Leading in SSI & ED

Provide controls that signal a teen may be dealing with SSI and ED,

Peaple you folow >
and leverage these signals to initiate a digital cleanse. ? ‘ s @ ‘
'3
Why
5 NG @
e Surgeon General Advisory: “Studies demonstrated a significant 1 v ¢

relationship between social media use and body image concemns and
oating disordors.”

Top recommendations.
8topics
o SSVED has a disproportionately large teen audience on IG with SSIVED x

teen SWOP being ~2.5x that of adults. Additionally, in Q1'23, Instagram & Aninals
Product and Policy leads engaged in direct research to better understand
the POV of parents of teens with serious mental health issues in SSI and
ED, leading to recommend blunt tools to help manage their situation.

Potential Investments

e Controls that help teens and their parents indicate to us that their teen
may be dealing with SSI and/or ED

e Product experiences that leverage the control signal to initiate a
digital-cleanse ~ ia by resatting content racommendations, suggesting
bulk unfollows, limiting discovery of remotely adjacent
accounts/content, applying conservative time defaults (ie Quiet Mode)

1) Blunt tools on SSI/ED 2) Parental empowerment to gracefully degrade recs experience
3) Empowering parents to control content experience,

Basically this is giving controls for things like SCC, or hiding specific keywords (also
related to our approach on blunt tools for SSI?ED) in content recommendations.

We will work with Policy, UXR and external experts to validate our approach. We will build controls that
help teens and their guardians indicate to us that their teen may be deadline with SSI and/or ED. This
signal from parents or teens will subsequently trigger a product experience that lean towards a digital-
cleanse.

. Discovery - leverage signal from the control to make it significantly harder for these teens to
find accounts and content remotely adjacent to SSI or ED.

. Content recommendations - reset their recommendations experience across rec surfaces
based on signal from these controls & keywords.

. Account Connections - Suggest bulk unfollows of accounts containing remotely adjacent
content to SSI/ED. Demote remotely adjacent content on connected surfaces & add friction
when teens try to follow similarly adjacent accounts.

. Time Spent - leverage signal from these controls to apply our most conservative time defaults

across feature limits like Daily Limit and Quiet Mode.

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001069
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¥ - PATH TO LEADING

Top of mind
considerations
as we proceed

Consideration

Balance of
parental
oversight and
teen autonomy

Evolving
regulatory
landscape

The industry is
not static

Guardian ease
of use &
cognitive
overload

Pre-account
creation
experience

Relative Risk  Owner

Details

High IG Product &

HIGHLY CONFIDENTIAL (COMPETITOR)
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WHERE TO MEET

Areas where IG
will meet

[rec;;nld;ion] P R IV

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001074
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Framework Applied to Focus Areas (overview)

Detailed analysis here

ate interactions; Chid

Supervision

Parental ir

Age Assurance
Age collection, age verification
(AV). age modeling

hts; parental

Creates value
for teens

High
45% of teens are concerned
about contact w adult
strangers; 44% concemed
about inappropriate
behavior from others.

High
187 of teens are concemned
social media apps have
content that is not age-
sppeoprate

¢ showed

grenter socinl media e

related to harassment, poor

sleep, poor body image

High
L% of teers believe
parents are extremely o
wery worried about em

using social media, 27% say

parents somawhat warried

High
AV & modeling supports
debverng AAE, o T0% of
teens misrep stted age

Helps parents.
support teens

High
% of parents concerned
about contact w/ adult
strangers; 63% concemed
about inappropriate
bekavior kom others

High
9% ot UB aceita o

worried teen's sacial media

use could lead to explck
content sxposune

High
Interncal data shows 55°% of
parents are concerned
social media has a negative
Impact on merital heakh

High
15% of parecty do not alow
teen to use IG but ~85%
might‘would allow w/ parent
suppont

High

Path to meaningful
participation exists

High

High

Defauits, smart nudges and

High
Parental interest and teen
repection varies by Couitn

72% of users who are
prompted to AV after
changing from u18 to 018
drop out with no submission

Policy position supports
panental supervision whie
respecting teen privacy

Policy is supportive of O5-
based AV, sxscuting Msta
AV for compliance

Futhers policy position 1G can play
& public affairs a key role
High High
Taan Safety is top prictty
High High
Policy position supports
‘controls; public affairs
supports ul8 content
standards
High High
V3 can take o leading role
across We being space but
i currently biscked on AC
High* High*
*enception | consent - ‘exception: parerial

Low
Net urigque i 16, AV Fely
more efectve with x-Meta
approach

Ecosystem impact &
industry landscape

Low

Low*

“exception: parenial consent

High

g
Mandatory AV across all
apps weuld lead 1
signFicant UX fiction

27

Add'| data:

e 36% of teens say they spend too much time on social media

HIGHLY CONFIDENTIAL (COMPETITOR)

85% of parents believe they should have access to child’s accounts
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Slide 27

1 PRIV

ot

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001076



Case 4:22-md-03047-YGR Document 2930-3  Filed 04/08/26 Page 32 of 47



Case 4:22-md-03047-YGR  Document 2930-3  Filed 04/08/26 Page 33 of 47

APPENDIX - YIP

Youth Industry Practices Scorecard

Instagram

YIP Status
16 | IGD |MSGR| WA |QUEST Hrw

YIP Product Translation Goal Type =

AAE-1 Youth shoukd be lexs Skl 10 586 sge-snappropriate content on out platforms than the aversge, genersl adult population
AAE-2 Gevelop and test at least ore age-specific content beves - 0.9, demations. age . - for an age swp
ARE - Content I e ———"———— comsumption tham Youth. snp
ARE-4. Content creators wil b abie 10 set audsence controls to prevent Youth b swip
™o
THO
""""" Prosctive U1B Classifer Enforcamant - Safety Use Cases ™
faty Use Cases 8O
TSEI-1. Proactively detect, measure, remove CSAM | CSE content [r—
LT JUTHTIORY CSE1-2. W have & process to escalate and action NCME attenses are tin sl reviewed by & | Ship
csei-s. - ey ard Laking reponta of il snp
[ CSED-1. e hove 8 way to track Py o e i
ORI 5502 Aoy high provacy default sattings for tewn [identical o and tracked in BH4-1) shp
Safety CSE - Direct FE datautts: whare (] e directly reached in 1-1p by peryurse =
CSED-4. We o ot recommend risky S0ults 10 Mners, of vice verss o Fcommandation surfaces Sns
CSEVRL v eep——— press
: . 3 (CSEVR-2. Eriure thve i reports in Quest i ] Shp
ntegrity tooling (VR only) TSEVR e Shis
CSIVA-4 Quest- wortaces’ and entit shy

Instagram will be beloved by teens as a place to play, discover
and connect and broadly acknowledged by parents and
stakeholders as a positive contributor to youth and technology
issues.

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001078
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APPENDIX - YIP

Youth Industry Practices Scorecard

Problematic Use

Bullying & Harassment

Instagram
PU-1. Provide tools that control teens” total time spent on our platforms Ship
PU-2 Surface insights on usage patiems and duratioes to teens Ship
PU-3. Offer age-s0propriate information 16 Tesr on how Lo Manege thes tims onine. Ship
PU-4 Brovide options 1o mute speific 1o rigs Ship
PU-S. Interrupt long pariods of watch tme 0 take 8 bresk an o andlior topics Ship
PU-8. Send notifications 1 teens befors thew bedtime to remind them 10 wind down shp
BH-1 Apply hagh privacy default settings for tTeses e
BH-2. Disable the resharing or remixing of teen content Ship
BH-3. Femanve the mebdia of teens when they do not want it avadable on our platforms Ship
BH-A. Erpews toorr with 1604 15 hige content and sccounts Ship
BH-5. Datault toers with ¥ Ship
BH-6. Surtace inf b ¥ and offer e kinds of content 1 Ship
BH-7. Employ 7 Dty fifler chats Laking place Betwsn UT3 accounts Ship
BH-B. Empowes teer with 100k 1o block and report content and accounts Ship
5501, Notice * et h for 5% Ship
[IEPIN NPT T RN 5512 Ensure youth are less ity 10 see violating and non-recommendable 552 content Numeiic m
5513 Provide ¥ 8 repert S5 comtent of accounts Ship
ED-1. Notice and madpart teees dearch for " Ship
Eating Disorder [Z2ed youth re keus bealy wiolating ED content Mumeric m
ED-3. Provide tesns with the abity to report ED content or stcounts Ship

Instagram will be beloved by teens as a place to play, discover
and connect and broadly acknowledged by parents and
stakeholders as a positive contributor to youth and technology

issues.

HIGHLY CONFIDENTIAL (COMPETITOR)
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APPENDIX - YIP

Youth Industry Practices Scorecard

Instagram

FC-1 Provide optional supervision exp for 13-17 user, with 0ption to remove supervision at any time S0

€2 Provide pareats vty 1o sccount privec) settings e

FC-3 Provice parents visiity 10 messagng and nteractions settings SN
FC-4 Provide parents vstiity to Lime SA0E msights. v
FC-5 Provide parents/ 1guardians with Controls over time spent Snp
FC-6 Provide parests visbity to content-related controls SNe

FC-1 Provice parents visibiity to teen's AiCations on rew conrections, blocked and reported connections e

Foa statua to parestal cortrols are in place Svp
G Education on supencaion, spn's cupervision faatures. teen safety and wel being seues. ifarmatian 10s parents n cancenrs taan's face an SNO
FC-11. Viewimanage purchases Snp
FC-12. Nottcations on app Sownleds/purchases s
FC-13. Abdity for parents 10 view/manage 3ccess to apps She
| FC-14. Key controta/insights on personal boundary. voice control v
DU-1 Ondy permit age and location (city leved for advertiser targeting. No interssts, behaviors, gendaer o Other targeting pesTitted Snp
DU-2 Disallow use of (user identifable) 37D actinty for ads perionalization, wiich comes from our Business tools. Snp
DU-3. Update OF A to accun ately reprosent our uwe, and Gsassociate non-used data Sho
DU-4. No losger create indvidual, sver predictions for ads ranking: disalow Lse of on (snd off) platform activty in ads rankicg. svp
U-5 Launch "ses loas® tosic controls for utll globaly, whars we default Lopics TRM are Aot age-spprepriate 10 "see lees sutomatically and do A Snp
DU-6. Youth Ads XP for mis-stated age U8 (Understand goal, execution in “24) SN

Instagram will be beloved by teens as a place to play, discover
and connect and broadly acknowledged by parents and
stakeholders as a positive contributor to youth and technology
issues.

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001080
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New Youth Regulations Are Being Passed P R I V
Around The World ?l

PRIV

Youth Regulatory Forecast (detailed):
https://docs.google.com/document/d/1JnG8pwBwUB00zXxcOIR3066sGZvnGCM
8Jj-40pwkm5g/edit

Youth Regulations Summary (Nov. 2021):
https://docs.google.com/document/d/1xYiGLkhdf8ipPxblWgosHagg7VCyROgF

ckiSVI8FckQA/edit#

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001082
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Youth Protection on |G, Current Scorecard

IGWB aligned with CSI on the bar for what constitutes “Industry Practice”

(IP), area-specific definitions, and corresponding product lations.
Focus Area IG Current State

1/ Safety: We are meating the current YIP definitions in this area, which are

primarily based on product capabilities. However, the Child Safety Task Safaty .
Force has identified areas where our end-to-end integrity systems may

possibly not be working the way we expect them to.

Age Appropriate
2/ Age Appropriate Experiences: In H2, we will continue to meaningfully Experiences

reduce teen non-rec prevalence by shipping stronger integrity enforcements
for teens on recommendation and connected surfaces. With this approach,

we believe we can get to leading on AAE by the end of the year.

Wall-baing @
3/ Well-being: We are on track to meet YIP by closing 8 of 17 gaps across
Problematic Use, Bullying & Harassment, and SSI/ED.

4/ Supervision: We are currently meeting YIP based on current definitions. Su i .
This might change once the regulatory analysis is complete.

5/ Age Verification: We are in the process of evaluating YIP for age
assurance and are beginning the work for inbound regulations where
mandatory third-party age verification is required. Aga Varification O
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T - STAKEHOLDER NEEDS
1. Teens experience more problematic content than the

average user.

They have higher prevalences of violating content than non-teens (1.4x-1.8x Severity
Waighted Overall Prevalence), driven by elevated levels of bullying, SSI, hate speach,
nudity and viclence. 1.5% of teen severity-weighted impressions are on viclating
content, 50% higher than adults while 0.026% of teen impressions are on SSVED
contents, 140% higher than adults (source).

1. Teens report having the most experiences with

sensitive content on Comments, Explore, Stories, Direct
Teens Messages, and Reels surfaces.

We have made significant strides on recommendation surfaces with the launch of

Sensitive Content Controls (SCC) and SCC defaults for eary teens. However, there is a
significant unaddressed opportunity on connected surfaces such as Feed and Stories.

1. Teens are aware of and concerned about the effects
of social media

Teens have a growing awareness of the effects of social media and more than half of
teens globally reported they were at least somewhat concerned about their social media
use (Kremer, 2022). Findings for US early teens (13-15 yrs.) showed that 31% were
somewhat concerned and 10% were very concerned with their social media use,
compared to 45% and 11%, of the global sample respectively.

Teens experience more problematic content than the average |G user. They have
higher prevalences of violating content than non-teens (1.4x-1.8x Severity Weighted
Overall Prevalence), driven by elevated levels of bullying, SSI, hate speech, nudity
and violence. 1.5% of teen severity-weighted impressions are on violating contents,
50% higher than adults while 0.026% of teen impressions are on SSI/ED contents,
140% higher than adults (source).

Teens report having the most experiences with sensitive content on Comments,
Explore, Stories, Direct Messages, and Reels surfaces. We have made significant
strides on recommendation surfaces with the launch of SCC 2.0 and SCC defaults for
early teens. However, there is a significant unaddressed opportunity on connected
surfaces such as Feed and Stories.

Early teens report both seeing more and disliking more sexually suggestive content,
graphic content, and drugs/alcohol content suggesting that these are the most critical
priority areas for supporting age appropriate experiences on our platform. Teens and
young adults want greater content enforcement — show less for young people but not
remove for everyone — on hate speech, nudity, and graphic content and violence.

Teens have a growing awareness of the effects of social media and more than half of

HIGHLY CONFIDENTIAL (COMPETITOR) META3047MDL-301-00001085



Case 4:22-md-03047-YGR Document 2930-3  Filed 04/08/26 Page 41 of 47

teens globally reported they were at least somewhat concerned about their social
media use (Kremer, 2022). Findings for US early teens (13-15 yrs.) showed that 31%
were somewhat concerned and 10% were very concerned with their social media
use, compared to 45% and 11%, of the global sample respectively.

In our research, we've consistently found that teens are generally “ok” with having a
supervised account because they do not feel that our current offerings are an invasion
of privacy. In a 90-day longitudinal study with 10 parent-teen dyads who tested
supervision V1, teens reported supervision was useful for easing parent concerns
about their IG use and facilitating productive discussions about social media. After
using supervision for 3 months, teens' likelihood to continue using supervision was
mostly based on whether they thought their parents would want to continue using it.
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T - STAKEHOLDER NEEDS
1. Top concerns are contact from adult strangers, age
inappropriate content, bullying & harassment and time
spent on Instagram.

Two-thirds of guardians were interested in adding guardian supervision tocls. Adding

such tools provides more oversight and act as conversation starters between guardians
and teens about what is appropriate, increase teen’s awareness of their own patterns of
use, and i guardian confid and trust in allowing teens on our apps). [source]

1. Guardians report supervising their teen’s use of
Pa rents & social media and messaging apps at least weekly.

G ua rd ia n s To address these concerns, guardians of teens report supervising their teen’s use of

social media and messaging apps at least weekly. This frequently involved discussions
or instruction but also included activities such as setting rules, directly observing teen
use, following the teens on apps, and o ionally applying i ive techniques such as

checking devices and app usage when the teen is not around.

1. Guardians acknowledge the challenges with
supervision

These challenges were diverse, including needing help balancing teen autonomy and
oversight, monitoring teen activity, identifying existing supervision tools and educational
rasourcas, knowing how to use them and finding time to do so, monitoring across
children, and coordinating with other supervisors.

Parents & Guardians are looking for ways to support their teen’s digital experiences.
Their top_concerns for their teens center around contact from adult strangers, age
inappropriate content, bullying & harassment and time spent on Instagram.

Maijority of guardians of teens in our multi-country survey (61%) worried about their
teen’s use of social media and messaging apps, such as their social interactions on
these apps and age-inappropriate content. To address these concerns, guardians of
teens tended to report supervising their teen’s use of social media and messaging
apps at least weekly. This supervision most frequently involved discussions or
instruction but also included activities such as setting rules, directly observing teen
use, following the teens on apps, and even occasionally applying invasive techniques
such as checking devices and app usage when the teen is not around.

We found that 80% of guardians of teens also reported at least one moderate
challenge when supervising. These challenges were diverse, including needing help
balancing teen autonomy and oversight, monitoring teen activity, identifying existing
supervision tools and educational resources, knowing how to use them and finding
time to do so, monitoring across children, and coordinating with other supervisors.

Two-thirds of guardians were interested in adding guardian supervision tools to our
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el 1. There is emerging consensus that 13 may be too low

an age for access to social media without parental
consent

Federal law under COPPA has long required parental consent for children U13 to access
online services. However, there is an emerging bipartisan consensus that 13 is too low
an age to access social media without parental consent. State legislatures in Arkansas
and Utah have passed bills aiming to restrict U18's access and in some cases,
experiences on social media, with other states considering similar restrictions.

1. US regulators cite the US Surgeon General, the
American Academy of Pediatrics, and the CDC

Regulators

Regulator perspectives are showing that the former status quo is over and the time to
act in support of youth is now. They frequently cite the US Surgeon General’s advisory
(latest hers), the American Academy of Pediatrics declaration of a national emergency
for children’s mental health (hars), and studies from the CDC (here, hers) demonstrating
worsening trends in youth mental health and the role social media may play in that. In his
February SOTU speech, Biden said, “We must finally hold social media companies
accountable for the experiment they are running on our children for profit.”

1. Taken together, regulations focus on age assurance,
parental oversight, age appropriateness and data use

Although the requiremeants for each regulation is different, taken together, they generally
have the following goals: 1\ compel providers to verify age; 2\ limit social media access
through parental consent requirements and in some cases time restrictions; 3\ increase
parental oversight through insights and controls; 4\ require age appropriate experiences
which can include removing recommendations and prohibiting ads.
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T - STAKEHOLDER NEEDS

PRIV

1. Policy is seeking to implement a legislative strategy

Meta POIicy, to minimize negative business impact
Policy is seeking to impl a US youth legislative strategy that supports: 1\ parental

Leg al an d Pu bl l c consent and age verification at the OS/app store level; 2\ limiting ad targeting for U16s;
3\ development of common definitions and age appropriate content standards for U168s;

Aﬁa irs 4\ mandatory parental controls for U16s; 5\ including messaging in the definition of
social media while protecting commitments to encryption

1. Our public affairs strategy focuses on improving trust
among parents

Meta's public affairs strategy is anchored on parents seeks to improve parental consent
and permissiveness. The key area of the Com Sup g ratives is around Well-
being with the core message of “Relationships are essential to our well-being. Meta
platforms help people form and maintain relationships, express themselves, and find
support if they need it.”
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